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Fly Fishing in Schools ...
If This Industry Wants to Cultivate a New Generation and Emulate the
Success of Archery; Supporting a School-Based Program is the Place to Start.

The skills learned early in life are the ones
that bond to us the longest.
Take, for example, the lessons taught in middle school: math, English,
science, and the like. I'm certain, no matter your age now, you could still
complete the fundamental problems taught to you as a youngster without
much contemplation.

I'm also confident some of your most fond memories are from those same
formative years. Perhaps they are of learning how to cast a fly to a lake or

continued on next page ...
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river while a mentor stood by your
side; the tutor not only teaching you
the essentials of fishing, but of the
environment around you. These
lessons, too, never seep free from
our memones.

It's with the aforesaid in mind that
the "National Fly Fishing in Schools
Program" (NFFSP) program was
developed. The NFFSP is a non-
profit in-school course, with origins
in Lincoln, Nebraska. It's an offshoot
of the "Fly Fishing Education
Foundation" (FFEF), a non-profit
501c3, organized in 2009, which
supports the means for grants that
schools can acquire the NFFSP
curriculum for their middle school and
high school students. The FFEF also
has a sister program for older scholars,
"Learn How to Fly Fish," with a
program of study designed for colleges
and universities.

The .l\TFFSPis a course geared toward
public schools that not only teaches
students in grades 6 through 12 how
to fly fish, but its curriculum, "Cast
a Fly ... Catch a Student," meets
four National Academic Standards,
which include language arts, physical
education, science and technology. In
other words, besides going through
the motions of fishing, instructors
educate students on ichthyology
and entomology and about the
environment, conservation, and
aquatic resources. The course teaches
conservation and stewardship while it
promotes an a,,'aren -- of the out-of-
doors. The .l\"'FFSPis \\'orking "ith
a network of groups in cooperation,
including state education and fish and
wildlife agencies.

The founders of the program are
Dena Cole-who's been in the fly
fishing industry over six decades, and
is the founder and director of the
"School of Fly Fishing," which was
started in 1998, as well an author

on the subject of fly fishing-and his
daughter, program manager of the
NFFSp, Katie Cole--whose knowledge
of fly fishing is over two decades
strong. She's been a staff member of
the University of Nebraska "Outdoor
Adventures" program and companion
program in Arizona.

A Growing Demand
School participation has grown for the
NFFSP in a big way in just one year, to
the point of demand overtaking supply.
From its start with eleven pilot schools
in Nebraska, others have accepted the
program, their locations spiraling out
from Lincoln in concentric circleswith
several now established South Dakota,
Colorado and eastward into Minnesota.
And in the past sixmonths, 150 schools
have enlisted to participate in the pro-
gram; this translates to nearly 20,000
students who will be learning how to fly
fish in public schools in the next year
alone. Schools are asked to participate
for at least three years, which will help
refine the curriculum to near fauldess-
ness. That's 60,000 individual students
going through the program from the last
six months of recruitment.

"The timing of the creation of this
program is really perfect," says Dena.
"The whole country is coming to
the realization that our kids are not
spending enough time outside ... They
have a 'get of the couch and play out
doors' attitude, if you will.We're very
fortunate in this respect."

Effectiveness by Association
The program was actually brought to
the forefront by a young girl, in 2008;
the daughter of a friend of Katie's who
happened to be in the National Archery
in the School Program (NASP).At the
rime, the Coles had been contemplating
ho\\' to get a fly fishing course accepted
in schools. The link to the NASP was
JUSt\,"ha \,"asneeded.

"I, Vefigured if the archery program
could be successfulwhile using weapons

in public schools, then getting fly fishing
gear into them should be a no brainer,"
adds Dena. A school gymnasium,
free from inclement weather, after all,
would be the perfect place to learn to
fly cast. The father and daughter team
realized the NASP's program was,
indeed, similar to what they wanted to
accomplish with a fly fishing program.
'~d the more we thought about it, the
more we realized a similar path as the
NASP was what was needed."

The NASP was started in Kentucky
in 2002, and its curriculum has now
been taught to nearly five million
students throughout the United States.
Its curriculum is taught through
the Physical Education department
(followingNational Physical Education
Standards) to fourth through 12th
grade students, who are instructed in
International Style Target Archery.
"Since they have been so successful,
we've designed the fly fishing program
after the NASP's. And they have been
very supportive, and have graciously
helped us along every step of the way,"
says Katie.

The Basic and Beyond
NFFAP Instructors use the K.I.S.S.
(Keep It Simple Stupid) theory when
instructing casting techniques to these
kids by teaching the "11 steps to the
basic fly cast" (mimicking the archery
course's II-step program), which consist
of learning to cast old-school style, with
a book under the elbow (a sponge re-
placing the book), and basics of casting
with pick up, back cast, forward cast, let
down. '~d we educate students to re-
linquish the notion that fly fishing is too
hard, too expensive, and for mountain
streams and trout species only. It's a real
eye opener for students and instructors
alike," says Dena.

The cost for a school to gear up and
start teaching is $3000. This includes
one eight-hour instructor training and
certification, the curriculum's oudine,



text book, DVD, and casting training
aid, as well equipment including 10Ross
rods and reels, numerous targets, yarn
flies, leaders, and rod cases.

To help schools faced with budget
crunches, the FFEF has established the
'~dopt A School" program, through
which a $3000 tax-deductible donation
allows the National FlyFishing in
Schools Program to be provided to
a school in the name of the donor -
named by the benefactor, if desired.

And what does the fly fishing industry
think of teaching kids to fish in public
schools? "Everyone talks about getting
kids involved in fishing, but few follow
through like this," says Michael Smith,
CFO of fishpond Inc, in Dillon,
Colorado. "This is the most spiritual
thing going on in the fly fishing world."
John LeCoq, co-founder of fishpond

agreed, and added: "The Coles are
just so passionate about their program
- and it's just what sport fishing in
general needs."

What lies ahead for the program
may someday be collaboration with
other groups. '~fter all, our goal is
the same," adds Katie. "VVehope to
someday partner the NFFSP with
other programs that are being offered
in school. We've chatted with Trout
Unlimited about marrying their 'Trout
in the Classroom' project with ours,
as well the programming of other
organizations. But that's a ways out.
For now, there's still a lot of work for
my father and I to do on our own."

For more information on the National
FlyFishing in Schools Program, you
can check out their website at www.
flyfishinginschools.org. ~
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hats in the world™
Your customers will like ...
All Tilley Hats are guaranteed for
life against wearing out, tie on in
the wind, float and won't shrink
or mildew. They are washable,
packable, come with a four-
page owner's manual and FREE
insurance against theft CERTIFIED

or loss. All Tilley Hats UPF 50+

have been certified to an Ultraviolet
Protection Factor (UPF) of 50+, the
maximum rating given.

Youwill like:
Our sell 'em or return 'em policy,
great margins and free effective

in-store POP.
Contact us for the details.
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"AT DAY'S END;
MOJO MUD

MEANS MORE FISH
IN THE NET!"

This reuseable tungsten putty
is environmentally friendly, easy

to use, and the choice of the pros.
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www.anglersaccessories.com

303-690-0477

• Every one of our boxes is:made
and assembled in the U.S.A.

• Custom imprinting is FREE - no
hidden charges.

• Turnaround on most orders is
under two weeks.

• All Mill Stream boxes retail for
under $20.

IIMILLSTREAM
60 Buckley Circle • Manchester, NH 03109

603-647 -4003 • www.millstreamproducts.com
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